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EVENT DESCRIPTION SHEET 

PROJECT 

Participant:  Pistes Solidaires 

PIC number:  949675979 

Project name and acronym:  EUNITE 

 

EVENT DESCRIPTION 

Event number: WP9 

Event name: Be Informed and Debate! (Media literacy, dialogues and debates)  

Type: Workshops/Training  

In situ/online:  [in-situ ] 

Location:  FRANCE, Pau, Billère 

Date(s): 
06th September 2023, 11th October 2023, 18th October 2023, 21st 
November 2023 

Website(s) (if any): https://www.pistes -solidaires.fr/projet/eunite/  

Participants  

Female: 61 

Male: 23 

Non-binary:   

From country 1 [name]: FRANCE 

…  

Total number of participants:  84 From total number of countries:  1 

Description  

Provide a short description of the event and its activities.  

 



      

 

 

BE INFORMED AND DEBATE EVENTS 

The aim of the "Be informed and debate" series of workshops/events was to raise awareness of the 
fake news available online about the European Union and the importance of debating/forming an 
opinion on European issues based on verified information.  
 
The workshops, which took place in Pau and surroundings (SW of France), reached a total of 84 
people from the 3 target groups for the project, i.e. young people, adults and the elderly. The 
sessions took place over several days :  
 
06th September : workshop with 12 elderly residents of a home for the elderly;  
11th October : 49 people, adults from professional backgrounds (civil society, local authorities) and 
young people aged between 17 and 25; 
18 October : 8 adults working for a local company;  
21st November : 15 elderly people registered through the Pau municipal social action centre, all of 
them took part in the event.  
 
Each session was divided into two parts :   
 
Part 1 : The European Union in the media and online : fact or fake news ?  
 
By kicking off the session with a fun activity asking participants about their knowledge of the EU and 
current European issues, we wanted to raise a question: is the EU really something difficult to 
understand, or is it perhaps not sufficiently explained in today's media?  
We were able to discuss the fact that not only is the EU not sufficiently present in today's media 
(television, radio, newspapers), it is also the victim of disinformation and preconceived ideas (in 
France: Commission laws on wooden cheese packaging, the Commis sion wants its citizens to eat 
insects, Europe is anti -social, the EU "imposes" laws on its member states, etc.).  
This was an opportunity to equip the audience with advice on how to detect false information (pay 
attention to the author, source, title, spel ling, media present in the news), while informing them 
about what the EU is doing to combat fake news.  
We also suggested official websites where they could find verified information.  
 
Part 2: The floor is yours !  
 
Once we had confirmed some basic informat ion about the EU, how it works, its institutions, policies 
etc., we invited the audience to debate using participative debate methods (polka debate / silent 
debate).  
Depending on the audience, we asked questions like these:  
what priorities should the EU be working on?  
what should the EU be doing on the social front?  
how can the EU encourage greater citizen participation in the 2024 European elections?  
how can the EU better protect citizens?  
how can the EU reconcile an ecological transition with our societies?  
How can the EU further encourage youth mobility?  
 
Gathered each time in sub -groups of 4 -5 people, the discussions were first held in sub -groups for a 
final restitution in plenary.  
 
— 
At the end of each session, we asked participants to fill in an evaluation questionnaire to get their 
feedback on the usef ulness of this type of training/workshop.  
We collected 33 written answers to the questionnaire, although the evaluation on October 11th was 
oral.  



      

 

Feedback was positive , with participants te lling us that their knowledge of the  EU had improved: 

 
and that this type of meeting/ workshop is useful for encouraging citizens to take part in the 
European e lections: 

 
By addressing different audiences, we noticed differences in their vision and perception of the 
European project and EU policies: older audiences are  generally more informed and aware  of the 
European question, having witnessed most of its developments. They are  more interested in the  
future  of the  EU as a  politica l entity in itse lf (federal Europe, treaty revision, e tc.), while  young people 
are  more interested in what the  EU can do to meet the environmental and socia l challenges facing 
our socie ties. 
 
Communication about the  workshops/ events was carried out on the  Pistes Solidaires and its Europe 
Direct websites and socia l media . 

 

  



      

 

 

  

  

 

 

  

   

 

  

  

 

 

 

 

 

 

 

  


